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Course Type Courses Credits 

Required course 
 (11 credits) 

Social Psychology 3 

Statistical Computer Packages 2 

Questionnaire Design and Report Writing 2 

Practicum of CATI System 2 

The Theory and Practice of Public Opinion Survey 2 

Elective course 
(Complete at 

least 9 credits) 

Marketing Management 3 

Consumer Behavior 3 

Public Relations 2 

Policy Marketing 2 

Nonprofit Organization and Management 2 

Marketing Research 2 

Election and Voting Behavior 2 

Issue Management 2 

Applied Multivariate Data Analysis 3 

Internet and Multimedia Opinion Survey 2 

Qualitative Method and Application 2 

Democracy Law  2 

States and Markets 2 

Citizenship and Multicultural Society 2 

 


